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products ‘in India for India’ feld, senior vice-president, recent development of v the fourth quarter market superiority and sales
through a local, cutting-edge  3M Asia Pacific, explained several high-profile gaming " of2010. superiority. We produce the raw
brass matetial according to the
specific product requirements
‘ Bingo | France l which guarantee not only the

quality, but also the lowest pro-
duction cost, We also have an
innovative administration policy

25 years and counting for French bingo firm

tions."
French manufacturing company, Lotoquine has been making bingo-related items since 1984 and is set to serve pm%ﬂg?sgﬂe“fofgﬁsn'%‘racimg
the international market once again when it welcomes visitors to its ATEI stand in London in January. machines, key blanks, and cop-

perplates. "Our philosophy is to
satisfy customers with high

quarter of a century sinceits anorganisation's internal quality foreign buyers as both a quality quality products, prompt delivery
Aincaptinn. bingo equipment management.” and dynamicbingo supplier.Bingo  and competitive prices.” And
manufacturer Lotoquine has More than 500 different styles of is, of course, played worldwide, that philosophy, Liu is deter-
built a solid international reputa- item have been developed by while the rules are different from mined, will be carried on under

tion. In addition to serving the
amusement and gaming

sectors, successful Figeac-
based firm Lotoquine now
sellsits bingo and lottery
supplies to associations,

Lotoquine, such as lottery one countryto the next, but the the new branding. "We will con-

wheels, wristbands and passion for the game is the same tinue to do our best to make the

scratchcards for anexclu-  whereveryouare.” best products and provide the
sive choice that meets all Permanently tuned into the most professional services," he

customers’ require- needs of its customers, Loto- explained.

ments. quine's concern is to create and

such as sport clubs, Inrecentyears, Loto-  develop products through constant ﬁﬁ} 25 "
nursing homesand quine has been concen- innovation. “Thisyear, we are e umww
schools. Itsunique trating its effortson pleased to offer new magnetic :

know-how and control
over the manufacturing
process have made
Lotoquine France's

developing overseas lottery wheels, sealed bingo
markets, includingthe  ticketsand lottery sweets.
UK, Sweden, Denmark,  Sequined wands, fluorescent
Germany, the Nether- bingo dabbers, clover shaped mag-

leading manufacturer of lands, Switzerland and netic chips have also joined our
bingo supplies for the past Portugal. Harry under- offer of accessories for players.”
25years. lined how necessaryitisto After 25 years of successful
Thefirm's export manager look for new opportunities trading, Lotoquine’s bold procla-
Elodie Harry told Games World: abroad, stating: “Our partici- mation that it servesthe bingo uni-
“Last August, we were awarded pation atthe ATEI Exhibitionlast  verse’seemstobeavalid one,asa
the S0 9001 accreditation, aninter- Januarywas the opportunity for quick glance at its busy website Tidy Liu, sales director,
nationally recognised standard for Lotoquine to be identified by will testify. Guangzhou Xuanhua
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